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Pricing Management (2109325)

2109325 sl 3,00
2109213 gl 518 (gl qullaial)

This course aims at studying pricing issues
through determining price concept and its
relation with marketing mix elements,
developing pricing strategies by determining
pricing objectives, determining demand and its
relation with price, price elasticity(sensitivity) ,
cost estimation, competitors’ prices , pricing
methods, final pricing , implementing pricing
strategies , and price adaptation. (Prerequisite:
marketing management, 2109213).
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